
 

 

 

Position Description 
Director of Marketing (maternity leave cover) 

 

Position context 

Queensland Theatre (QT) is one of the major performing arts companies in Australia and has more than 50 years of 
proud history creating an extensive repertoire of classic, contemporary, international and Australian theatrical works.  
We are committed to championing new voices on Australian stages and developing and presenting stories and 
experiences that inform, engage and entertain communities and audiences, locally, regionally, nationally, and 
internationally. 
 

Role purpose 

The Director of Marketing leads the Marketing team which works to steer and guard Queensland’s Theatre brand assets 
and positioning as well as to optimise support and patronage for Queensland Theatre productions through the delivery 
of compelling marketing and sales campaigns, content and facilitation of digital experiences. The Director of Marketing 
is expected to: 
 

• develop, lead and mentor the Marketing team which includes responsibility for event ticketing services; 

• develop a strategic marketing plan to deliver marketing strategies that grow and develop new and existing value 
propositions; 

• develop and execute high quality marketing campaigns that promote and drive sales and engagement, and represent 
the expectations of the business and its desired brand positioning, with a particular emphasis on meeting or 
exceeding sales and attendance targets and extending audience reach; 

• measure and report marketing performance; 
• establish strong relationships with internal and external stakeholders; and 

• serve as an enthusiastic ambassador and spokesperson for the organisation and its programs to a wide variety of 
constituents. 

 

Reporting relationship 

The position reports to the Executive Director and has responsibility for six direct reports.   
 

Key responsibilities 
 
Objective 1:   Lead and manage the marketing team and its activities 

 
➢ Develop, lead and mentor the Marketing team and foster an environment for collaboration, professional excellence 

and cohesion. 
➢ Ensure the marketing team is adequately resourced with the appropriate skills to achieve team and Company 

objectives. 
➢ Coach and support marketing team members in developing individual goals and strategies in their area of 

responsibility. 

  



 

 

 

 
Objective 2: Marketing strategy and plans 
 
Develop and execute marketing campaigns that promote and represent the expectations of the business and its 
desired brand positioning, meet or exceed sales and audience attendance targets, and extend audience reach. 
 
• Develop a strategic marketing plan to deliver marketing strategies that grow and develop new and existing value 

propositions. 

• Design and execute comprehensive and engaging marketing campaigns and plans that: 
o promote opportunities to increase brand awareness, engagement and sales; 

o ensure branding and communications are consistent across all mediums and through all marketing and 
promotional activities; 

o are targeted for each Queensland Theatre production (mainstage, special offers, youth and education, and 
touring productions) and deliver on the overarching marketing and communications strategy;  

o are production-specific and aimed at reaching new audiences and meeting the Company’s audience 
development objectives;  

o contribute to marketing effectiveness by identifying solutions and courses of action, where required to 
enhance the brand;  

o guide EDM marketing, e-newsletters, announcements and digital content creation; and 

o are conducted in a timely and coordinated manner. 

• Measure and report marketing performance and post-campaign results to guide future campaigns and audience 
development activities. 

• Derive actionable insights from marketing data and take actions in optimising outcomes. 

• Ensure the Company’s creative agencies and suppliers are adequately briefed on campaign requirements, 
deliverables and timelines. 

• Provide reports and regular updates on key initiatives and opportunities. 

• With the Marketing Manager, maintain a coordinated and efficient approach to marketing campaigns, documenting 
plans, actions and outcomes. 

• Develop enhancements to the subscription model to increase customer satisfaction, programming flexibility and yield 

per seat. 

• Oversee the coordination of suppliers to produce, deliver and distribute advertising and marketing materials. 

• Develop strong professional relationships with internal and external stakeholders. 

• Work with the Marketing Manager to develop, monitor and manage campaign budgets. 

• Attend, when required, Queensland Theatre events and performances including Opening Nights and other business 
events. 

 
Objective 2: Build and protect Queensland Theatre’s brand and reputation 
 

• Ensure brand identity is consistent across all marketing campaign materials. 

• With the Marketing Manager, ensure marketing obligations are delivered to sponsors, government, artists, co-
producers and presenters according to contracts. 

• Ensure that season publicity and marketing activity are effectively coordinated and that optimum positioning for 
Queensland Theatre is achieved across all media. 

 
Objective 3: Marketing advice and information 
 
• Provide advice, where required, on corporate image, brand and market positioning, media relations, sales 

campaigns, audience analysis and customer relationship management. 



 

 

 

• Provide advice on pricing structures and policies to maximise yield per customer/patron and realise 
access/audience diversity objectives. 

• With the Marketing Manager: 

o conduct campaign analysis by collecting data and other feedback, and reviewing, analysing and reporting on all 
marketing initiatives and campaigns to establish their effectiveness and guide future activities; 

o research and analyse market/industry trends, demographics, pricing schedules, competitor products, and other 
relevant information to form marketing strategies. 

 
Objective 4: Ticketing services and relationship management 

 
• Oversee event ticketing services and processing to ensure accuracy and integrity and that they are aligned with 

ticketing policies and procedures. 

• Manage and support the Ticketing Supervisor responsible for responding to all event ticketing requirements, 

allocations and contractual arrangements for stakeholders including patrons, artistic workers, donors, guests, staff 
and students and respond to and resolve any ticketing errors referred to the Director of Marketing. 

• Ensure that Ticketing personnel effectively execute ticketed event builds and discount offers in the Tessitura 

(database) system and: 

i. manage patron data and lists for use in marketing and audience development campaigns; and 

ii. identify trends and gaps in ticketed event builds or ticket offers/prices and sales to assist with the 

development of sales strategies, where required. 

• Manage and engage with the Database Supervisor to implement reports/tools to analyse sales data to support and 
enhance understanding of purchase behaviour. 

• With the Marketing team, develop customer/patron relationship strategies and improvements to existing and 
potential patron outreach and service delivery. 

• Ensure (Tessitura) database records relevant to ticketing and patron activities and communication are maintained 
accurately. 

• Analyse sales data as requested to enhance understanding of purchase behaviour. 

• With the Database Supervisor, ensure that the CRM/ticketing platform (Tessitura) is maintained and that internal 
stakeholders receive appropriate training where required.  

 
Perform other duties as reasonably required, having regard to skills training and experience, to meet Marketing team 
and organisational needs.   
 
Reflect Queensland Theatre values in the way work is performed. 

  



Selection criteria 

1. At least 5 years experience in a senior marketing role, preferably in the arts, executing marketing and ticketing
strategies and plans that drive sales and engagement.

2. Proven experience in creating and leading advanced marketing campaigns from planning to implementation with
strengths in delivering creative, innovative campaigns that deliver results.

3. Experience in event ticketing systems with an understanding of pricing models.

4. Strong leadership skills with a proven ability to lead teams and manage people.

5. Excellent communication (written and verbal), interpersonal and presentation skills, with persuasive abilities and
strengths in diplomacy, and building and influencing networks.

6. Ability to manage simultaneous projects with strong organisational skills and attention to detail.

7. A commitment to the flexible working hours which are inherent in the arts.

Desirable: 

1. Tertiary qualifications in marketing or business-related discipline is highly regarded.

2. Strong understanding of the performing arts sector in Australia and associated trends.

3. Experience in budget development and control

Required skills and attributes 

• Strong understanding of marketing trends.

• Excellent communication skills with an approachable and professional manner and the ability to interact equally
well with internal and external stakeholders at all levels.

• Collaborative working style with the ability to work within a team and in a hands-on capacity.

• Ability to juggle multiple competing work priorities while maintaining a flexible approach in delivering work
outcomes.

• Creative thinker with an ability to work confidently and effectively in a role that experiences competing demands
and priorities.

• Proactive and results-driven approach and ability to apply initiative and problem-solving skills.

• Resourcefulness to find required information.

• Enthusiasm for the arts.

Appointment 

This role is a full-time position on a term contract for 12 months to cover a maternity leave period. 

Work hours 

Standard working hours are 38 hours per week.  Office opening hours are 9.00 am to 5.30 pm.  Some out-of-hours work 

is required to fulfil the requirements of the role including attendance at performances and functions. Attendance 

at Opening Nights, performances, functions and other special events is expected. 

Other benefits 

➢ Onsite car parking
➢ Complimentary tickets to Queensland Theatre productions.



To apply 

To apply for this role, please read the position description and respond to the selection criteria in a written application 
that should include:-  

1. a cover letter outlining your suitability for the role;
2. resume / curriculum vitae;
3. a response (maximum 2 pages) to the selection criteria in this position description; and
4. two referees who can comment on your competency in regard to the selection criteria.

Applications should be emailed to 
employment@queenslandtheatre.com.au  

Please combine your application into a single PDF or Word document. 

Additional information 

Queensland Theatre is committed to ensuring the safety and wellbeing of our people – staff, patrons and visitors. 
COVID-19 has had a significant impact on the live performance industry and this is likely to continue into the 
immediate future. To this end, please note that under the Queensland Government’s Vaccine Status Plan, it is a 
requirement of working at Queensland Theatre to be fully vaccinated against COVID-19 from 17 December 2021. 
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